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Cult of Denim

Stuart Semple hits
Selfridges

17" October — 15" November
Private V| ew 16th OC’[ObeI‘ 6_8 pm Stuart Semple, Levis 501, mixed media on vintage Levis 501

Selfridges unveils collaboration with Britain’s hot test talent Stuart Semple, in
a celebration of the most iconic and historical cha pter of fashion:
the Cult Of Denim

Eight leading men and women'’s denim brands, includi ng Levis, Diesel, JBrand and Seven for All Mankind have
teamed up for the first time with the Pop Artist St uart Semple, in a creative collaboration that explo res the versatility
of denim in fashion and art, launching during the b usiest week of the London art calendar.

Denim is a way to externalize and broadcast our cul tural choices. Through its rich and varied history, and constantly
evolving heritage it has always illustrated sub-cul tural shifts. Jeans are undoubtedly one of the fine st inventions of the
modern age having established themselves as a perfect second skin for billions of people worldwide.

Stuart Semple’s artworks on vintage denim pay tribu te to the iconic fabric, and he has researched the archives to
unearth the key images, motifs and slogans that bes t represent each brand’s identity. With consumerism and objects
of desire as frequent points of reference in Semple 's work, expect a true fashion-art-denim Mash Up. S emple will
communicate what denim means to a new fashion gener ation through this exciting in-store art show.

A new collection of original works will be shown fo r sale in store from mid October alongside a series of specially
created limited edition prints on denim, t-shirt gr aphics, 8 pairs of handpainted jeans, and a glowing diamond
shaped installation.

Stuart Semple will also be customizing denim pieces during the Private View.
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“I wish | could invent something like jeans, someth
-Andy Warhol

“There are no social barriers for jeans”

- Karl Lagerfeld

Address: Selfridges, 400 Oxford Street

London W1A 1AB. The exhibition runs
throughout the shop

ing people would remember, something for everybody

Tube:

Oxford Street, Bond Street

Opening Hours:

Molng— Fri 9.30 to 20, Thu to 21, Sun 11.30 Prices:
to

Free

20% of the sales will go to the charity Refuge, whi ch campaign to stop domestic violence.

Sandra Horley, OBE and chief executive of Refuge, says: "Two women are killed every week by a current or
former partner. This is a huge statistic and one th at we need to start addressing - and addressing fas t if
we're to save lives and protect young women in the future.

Editor's Notes

Stuart Semple

British artist Stuart Semple at the age of 27 has b ecome one of the
leading exponents of a new generation of artists ta ckling concepts of
mass and popular culture through showing works in a  string of
international exhibitions and Biennales. Stuart's | ast solo exhibition ‘Fake
Plastic Love’ in London, attracted record breaking numbers during last
years Frieze art fair.

Critical acclaim has also been received for his curated group exhibitions;
most recently ‘Mashups, post pop fragments and deto urnements’ at
London’s Kowalsky Gallery. ‘The Black Market' at An na Kustera Gallery
in New York, co-curated with Just Another Rich Kid, was proclaimed by
many art critics as the coolest and most provocativ e art show of 2007.

Celebrity endorsement of Semple’s work is testament to his popular and
vital appeal, with work in the collections of Dhani Harrison, Debbie Harry,
Sienna Miller, Jean-Charles de Castelbajac and others.

Semple has been recognized by magazines including i-D, Aesthetica,
Elle Italia, ARTnews, Arte and others, for his perspectives on mass and
popular culture. He writes for Art of England magaz ine and the Guardian
online. Stuart also sits on the Creators Council for the Design And Artists
Copyright society and regularly speaks on subjects relating to art &
popular culture.

www.stuartsemple.com

Selfridges

Over the years Selfridges has worked with some of t he world’s most
distinguished artists and creative talents, includi ng Mario Testino, David
LaChapelle, Samuel Fosso, Sam Taylor Wood, Spencer Tunick, Kay
Saatchi and Conrad Shawcross.

The birth of the Ultralounge as a permanent exhibition space in March
2006 epitomises Selfridges’ unique commitment to br inging drama into
the store and to promote the arts.

With over 3,000 sq ft situated in Selfridges Oxford Street's lower ground
floor, the Ultralounge is the only space of its kin d in the world of
department stores. All exhibitions staged in the Ul tralounge are
admission free, open during store opening hours, ac cessible to all and
frequently displaying art available for sale

www.selfridges.com

Refuge

Refuge is a national charity to help victims of dom estic violence.
Refuge's network of safe houses provides emergency accommodation
for women and children when they are most in need.A refuge is a safe
house for women and children escaping domestic viol ence. The
address is confidential and no men are allowed in t he building. A refuge
is a place where women can be sure they are safe, and where they can
access emotional and practical support from staff w ho understand what
they have been through.

Every woman in the refuge is escaping abuse, meaning they can share
their experiences and offer each other support.

www.refuge.org.uk
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