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March 1967, Finsbury Astoria, London. After announcing his arrival to UK audiences with a 
landmark live performance, the emerging icon of a generation sets his Fender Stratocaster guitar 
alight – and ensures live music would never be the same again… 
 
Jimi Hendrix’s 1965 Fender Stratocaster  – the first guitar famously burnt by the rock icon  – will go under the 
hammer as The Fame Bureau  and Idea Generation  present an auction of the musical artefacts that h elped define 
the history of rock and roll. 
 
The sale includes the last surviving drum-kit of Led Zeppelin’s John Bonham , Jim Morrison’s  final notebook of 
poetry and musings before his death from Paris in 1 971; and the song-sheet for Band Aid’s ‘We are the World’ – 
signed by the likes of Michael Jackson, Stevie Wonder, Bruce Springsteen  and Bob Dylan. More lots are set to 
be announced before the sale on September 4 th… 
 
Jimi Hendrix played the Finsbury Astoria on the ope ning night of the Walker Brothers tour on 31st Marc h 1967. Only 
allowed into the UK on a temporary VISA, Hendrix was determined to leave an indelible impact on all wh o witnessed 
the performance. He instructed close confidante and  press officer Tony Garland to buy lighter fluid fr om a local 
hardware store, and at the end of his show Hendrix re-defined the limits of live performance forever. 
 
Flames flew into the air as Hendrix set fire to the base of his Fender Stratocaster – and the astonished audience 
looked on as the American renegade was ushered off- stage by petrified venue staff – and taken to hospi tal with 
minor hand injuries. 
 
Whilst Hendrix was being treated, his guitar was re trieved by his roadies, and eventually returned to Garland’s 
London offices. The guitar was then kept at the hom e of Noel Redding (bass player with the Jimi Hendrix 
Experience); before Garland collected the guitar and stored it at his parent’s garage in Hove – and on ly unearthed by 
Garland’s nephew in 2007. 
 
Although Hendrix famously repeated the stunt at the  Monterey Pop Festival in 1967, the Astoria guitar remains the 
only surviving burnt guitar fully intact - with bur ns still visible along the neck and pickboard.  
  
 
 



 

Key Lots 
 
Jimi Hendrix – 1965 Fender Stratocaster Guitar 
 

 

·  One-off, original guitar that Jimi Hendrix first se t-alight in a 
unprecedented performance 

·  Discovered by Hendrix’s close friend and press offi cer Tony 
Garland 

·  Guitar heralded Hendrix’s arrival as one of the leading musical 
figures of the 20 th century 

·  Images of guitar available 
·  Photocall opportunity to be announced 
 
 
ESTIMATED VALUE - £500,000 
 

 

 
 
Jim Morrison’s Last Notebook – Paris 1971  
 

 

 
·  20-page spiral notebook of Jim Morrison’s last memo ries 
·  Contains lyrics, poetry and musings from one of the  greatest 

song-writers of all time 
·  Given by Morrison to a friend days before his death  
·  Notebook copy available 
·  Photocall opportunity to be announced 
 
 
ESTIMATED VALUE – £80,000 – £100,000 
 

 

 
 
John Bonham’s Personally Owned and played Led Zeppe lin Drum Kit 
 

 
·  Five-piece Ludwig Drum Kit owned and played by the late John 

Bonham 
·  The only Bonham drum kit in existence outside the B onham 

estate 
 
ESTIMATED VALUE - £20,000 
 

 

 
 
USA for Africa / Band Aid / We are the World Solois t Booth Songsheet 
 

 

 
·  Songsheets for the legendary 1985 recording of ‘We are the 

World’  
·  America’s leading recording artists and film stars came 

together for one of the world’s most remembered cha rity 
performances and recordings 

·  Individually signed by artists including Lionel Ric hie, Willie 
Nelson, and Diana Ross  

 
ESTIMATED VALUE - £5,000 – £6,000 

 
 
 
 
 



“Never before has such an important collection of m usic history been made available in a single sale” commented 
Fame Bureau  Director of Acquisitions Ted Owen.   
 
“When Hendrix set this guitar alight it marked a wa tershed in live performance – he raised the bar of what could be 
expected and paved the way for a series of imitatio ns and pastiche that exist to this day. 
 
"We can only find evidence of Hendrix definitively burning two guitars, and because this piece is a on e-off 
original; I feel that this is the most important He ndrix guitar ever to be offered for sale - even ecl ipsing the 
Woodstock Stratocaster which eventually sold for $1 .8 million." 
 
Idea Generation  Managing Director Hector Proud  said: “The sale of Hendrix’s guitar marks such a 
fascinating time in his story, when he was on the c usp of major success and recognition in the UK. 
 
“When he burnt his guitar at the Astoria, it signif ied a new era in self-promotion – in what was effec tively one 
of the first – and most successful - publicity stun ts by a musician. 
 
“Idea Generation Gallery will provide a fitting auc tion venue, as the sale follows our retrospective o f Robert 
Altman - the chief staff photographer for Rolling S tone magazine in the 1960s - and someone whose work  
vividly documents the period in which Hendrix was s uch an important figure.”  
 
 

 
 
 

Contacts 
 

For further information: 
  
Idea Generation:    +44(0)20 7749 6854 
Ollie Drew: ollie@ideageneration.co.uk  
Kelly Whitfield:      kelly.whitfield@ideageneration.co.uk 
 
 

Websites 

 

  

www.ideageneration.co.uk  
For: 
·  Online Press Office 
·  Company contact details 
 

www.famebureau.com  
For: 
·  Sale information 
·  Bid registration 
 

  

 
 
 
 

Sale Date: Thursday September 4th 2008   

Address: Idea Generation Gallery 

11 Chance Street 

London E2 7JB 

Tube: 

 

Prices: 

 Liverpool Street or Old Street 

 

Free 

Opening Hours: Monday to Friday 12pm - 6pm 

Sundays Noon – 4pm 

First Thursdays: Open to 8pm 



 

Editor Notes 
 
The Idea Generation Gallery 
 
April 2008 saw the opening of the eponymous gallery , located in the Shoreditch based offices of the co mpany and 
showcasing the best in contemporary arts and photog raphy. 
  
With a soaring 50 foot wall and over 200 square feet of gallery space, the Idea Generation Gallery is one of 
Shoreditch’s biggest exhibition spaces.  Spread acr oss a ground and mezzanine level, the gallery is able to house a 
vast array of small and large format images, as well as host multimedia exhibitions. 
 
The Idea Generation Gallery opened with ‘Bearing Witness: Five Years of Reporting in Iraq,’ an exhibit ion of hard-
hitting images from Reuters to mark the fifth anniv ersary of the invasion of Iraq. 
 
The gallery is currently ‘The Sixties’ - the first UK exhibition from Robert Altman, chief staff photo grapher of Rolling 
Stone, from 16th July to 29th August. 
 
 
The Fame Bureau 
 
The Fame Bureau is the world's premier auction house for rock and film memorabilia. 
 
In 2006 The Fame Bureau made world headlines after discovering Marin Gaye's personal bound music 
manuscripts for all of his hits. 
 
In 2007 The Fame Bureau were trusted by Dick Clark's American Bandstand to liquidate Dick Clark's 
immense personal collection of Rock Memorabilia in Las Vegas. 
 
Managing Director Ted Owen has been responsible for  consigning and bringing for sale John Lennon's ‘Im agine’ 
piano which sold for £1.5million  and broke all rec ords with The Beatles original hand written lyrics for 'All you need is 
Love’. 
 
Now with the Fame Bureau, Ted hosted the inaugural auction at Sound in Leicester Square London with Li ve music 
and amazing audio visuals and our Rock n Roll Circus auction in Las Vegas. 
  
The Fame Bureau are experts in consigning pricing and selling all entertainment memorabilia as well as offering 
advice for private treaty sales and valuations.  

James Wilkinson, co-owner of The Fame Bureau James spent 17 years in the city of London as a Bond 
Trader and Equity Options Broker for some of the bi ggest Investment Banks in the world. His passion fo r 
music and art led him to exhibit his iconic portrai ts of Rock Stars in four London Exhibitions.  

His work is now owned by many of the subjects that he paints and is collected by young professionals. It 
was through his painting that he met Ted Owen and t ogether they formed The Fame Bureau.  

In 2006 The Fame Bureau recognised a gap in the market place for an investigative TV documentary, and set 
about filming a pilot which is currently the subjec t of terrestrial commissioning. It allows the viewe r to go 
through an exciting educational process where the d iscovery of legendary rock material can be viewed f rom 
the point of discovery through authentication and e ventual sale. 

 
 
 
 
 
 
 
 
 
 
 
 


